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MY TH:

Limited-income customers aren’t
connected to the internet...
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FACT:

» 69% of households with an income of S50K or
less, access the internet from home.

Source: Pew Internet, 2010
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MY TH:

Limited-income customers don’t
use social media...
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FACT:

» Limited-income/ethnic groups have the highest use, overall.

Social Media Usage by Demographic Segment

Total

Less than S35K
More than $S35K
Caucasian
Hispanic
African American
Asian American '
%

Source: Pike Research, 2012
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FACT:

Ethnic groups also lead in accessing
the internet from their mobile
phones...
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L
Ethnic Groups Outpace Others in use of

Mobile Applications

White, non- Black, non- Hispanic (English-

All Adults : : . . .
Hispanic Hispanic speaking)

Own a cell phone 82% 80% 87% 87%
% of cell owners within each group who do the following on their cell phones
Send/receive text msgs 72 68 79 83
Access the internet 38 33 46 51
Send/receive email 34 30 41 47
Use a social networking site 23 19 33 36

Source: Pew Internet, 2010
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Social Media in the Utility World
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Energy is “Back of Mind” for Nearly all Customers

14,198

Average number of minutes spent by Americans per year
Interacting with their utility
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Source: Simple Energy, 2011
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Customers who Interact with Utilities via Social Media

» Though only a small % of customers interact with their utilities via
social media, those that do, do so frequently.

Use of social media to interact Frequency of interaction via social media
with utility Never

1x-2X 5%

13%

Very Often
32%

Sometimes
23%

Source: Pike Research, 2012

Regularly
27%
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Reasons for Interacting with Utility via Social Media

Billing issue

Obtain info about service or programs

Praise about service
Service outage
Schedule a new service

Complain

0 5 10 15 20 25 30 35%

Source: Pike Research, 2012
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SoCalGas and Social Media
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SoCalGas Customer Social Media Landscape

»Our customers are very engaged in social media.

% of Customers Using Social . o
Media How Often Used Sites Visited Most

Less 1x

Monthly Month .f1
3% _ o)
oy ; f Facebook- 82%

YouTH) YouTube- 5%
Weekly
29%

Linkedm LinkedIn- 4%

U Twitter- 2%

Source: SoCalGas Res Customer Online Panel, Jan. 2012
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% of our Customers who use Social Media

»Social media use is consistent across all age groups.

% 100
80
60
40
20

0

18-24 25-34

Source: SoCalGas Res Customer Online Panels, Jan. 2012
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% who use social media daily
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Social Media is Growing Among our Older Segments

%60 - 55

M 2011
2012

Source: SoCalGas Res Customer Online Panels, Jan. 2012
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Social Media Idea Generation
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OPPORTUNITY:
18-29 Year Olds Outpace All Groups in Social Media

% of Internet Users Who Use Social Networking Sites

Total

18-29

Less than S35K
Caucasian
Hispanic

African American
Asian American

0 20 40 60 80 100%

Source: Pike Research, 2012
Pew Internet, 2012
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OPPORTUNITY:
18-29 Year Olds Outpace All Groups in Mobile Use

Own a cell phone 90% 88% 82% 57%
% of cell owners within each group wno do the following on their cell phones
Send/receive text msgs 95 82 57 19
Access the internet 65 43 18 10
Send/receive email 52 37 22 11
Use a social networking site 48 23 8 3

Source: Pew Internet, 2010
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Southern California Gas Company v Like | | Message # ~ |
(SoCalGas)

9,042 likes - 58 talking about this

Energy /Udlity
For emergencies or customer service, please DO MOT reply
via Facebook, Call 1-800-427-2200.

About

Photos Welcome Customer Care Save Energy, Save M.,
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fH:Ebuuk Search for anything on Facebook Qt Octavio Verduzco

E Southern California Gas Co... Save Energy, Save Money - e Like

Save Energy, Save Money

Customer Assistance Program

CARE

See if you qualify
| fora 20% rate

| discount.

ESAP

You may qualify for
no-cost energy-saving
home improvements.

e T T———
Level Pay Plan S5 = Other
-
Smooth out the ups Click here to learn
and downs of your about other available
maonthly gas kill. programs.

Cash Rebates
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-
Engage, Engage, Engage!

John Sarfati

regaurding your care program - when work orders are placed how
long does it take to get them dene in orange county for upgrades n
repair needed ?

Like * Lomment * Janugl 1980 128 Taf

Thank you for your message, Is your guestion about our CARE or
ESAP program? By the nature of your guestion we believe this may
be regarding the Energy Savings Assistance Program. If so, the
length of time could really depe...

E Southern California Gas Company (SoCalGas) @Iohn Sarfati

See More

January 12 at 4 15pm - Like

John Sarfati Care program

January 19 at 5:07pm - Like

Southern California Gas Company (SoCalGas) @i John Sarfati
The CARE program is ong that offers a 20%¢ discount on your gas bill
if you meet the gualifications. Click on this link for more info

http: ffow. lyfBzwWud., If vou have further questions, please call
1-877-238-0092,

5y

SolalGas - California Alternate Rates for
Energy (CARE)
wwww, socalgas.com

% at 7:39pm * Like - Remove Preview

January 1

Write a comment...
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L
IDEA:

Using Social Media to Grow your Following

» There were 7,080 fans acquired through our interactive Facebook
campaign, an increase of 290%.

Facebook Custom Tab

Quick Guide to Gas Safety
Downloadable PDF

Facebook Ads

Southern California Gas Company (SeCalGas)
v

“_, Starting your next
gardening project? Call

,gw“”” A D el QUICK GUIDE TO GAS SAFETY

Gas Com:)an

At SoCalGas, your safety is important to us.
Please keep this quick guide handy for easy reference.

< Look @ LISTEN KJ SMELL

Beak doat igha 4 muanch, sogarers, sandle.

SoCalGas bl 3y v 2

Learn what to do if you
detect a gas lesk. Get - Southern California Gas Company (SoCalGas)
Quick Guide to Gas Safety

| your free Quick Guide to
Gas Safety from
Seuthern Calfornia Gas

g pevieet Call befs you By Undergronad g san be s
0ot serarce appn i 19 mark de Lesaneas

s Soabas o besnsed. b nd

Ko s 148 apphasins opasanag ol und ol Mabe s
prodrncaal shack o yaa gk saom oy e

For more safety tips, visit socalgas.com (search “SAFETY™).

g Like
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L
IDEA:

Using Social Media to Grow your Following

» Sweepstakes promoting Winter Conservation helped
Increased our following by 256% Iin a 4-week timeframe.

Southern California Gas Company (SoCalGas) | & tike

wall  Info  Sweepstakes  Customer Care  Save Emergy..  Twitter

Win an energy-efficient

Washers& Dryer!
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IDEA:
Using Social Media to Drive Enroliment

- .‘-mlllhem Califoimin Gas Compaiy (SeCalGas)
A7 ' e CALL 811 BEFOREYOUDIG! -
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IDEA:
Using Social Media to Drive Enroliment

ENTRY FORM

L '] SOUTHERN CALIFORNIA GAS COMPANY [SCCAL GAS) on Fatebook
'

af

INVITE YOUR FRIENDS

like 122813

Gty ramrs who "Lika® Syt |

alyfida bn et Select the friends you want to invite Skip
PERSONAL DETAILS Find Friands: [ Star Typing a ame
First Name * Last Name *
Filter Friends v m Selected (0)
Aaron Al Mapes AlM. Alexander -
Address * City Adams Hansen m
Bl Andrew | Ann-Tricia 7~ Audra V. Benny
PR P Code ar (r:hm\elewsk\ e Khury } Pace Benito
No State Chosen 2
E-mail Address * Canfirm E-mail Address * Beth Brad Polsky J Bradiey Brian
Savitzky Eimer . Kerrigan
Date of Birth * Phone Number *
= s Briana < Bryce Nihill A Caroline Catherine
= = 2 Aguilar- i Al McKeon Dash
Austin L-; i ‘l Ny
Gender * =
4 Chad Cheryl Chris Cox Chris Lacek
Milburn Curtis Fair Miami Un.
Ashiand
B 1 have read and agres 1o the Cifficial Rules * v
m E— -

B share on my Wi
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